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Nothe Fort: profile of respondents

Out of the 987 visitors who responded to the survey...




Q1. Which of the following best describes your reason for visiting the Q2. How often have you visited the museum in the past year?

museum today?

Q1 % of Visitors

[+] R R Q1.2. Enjoy qla. Q14 Q15 To Q16.To Q1.7.Te Q1.8 Just Q19.Other

Something  visiing Somewhere Interestin  discover e 3 participate  walking (please

to dowith museums / totake the subjects something  specific  ima spedfic past specifylc
ﬁ_"'_h“r galleries children covered o exhibition Ve This is my first visit 1 -2 times a year 3 -5 times a year G+ times a year
friends here

34%
27%
21%
19%
9% 1%
0%
5%
= "
- B




Q5. Did you visit the museum’s website and/or social media channels prior Q6. Did you engage with any of our social media accounts before
to visiting today? visiting today?

Did ot visit the website or social medis
dg%
Did not engage with social media
205 BT
Mo, 1

Yes, to learm Yes, to book  Yes, for
haven't pre-usit about the tickets  accessibility l_'phase 1% 1%
vizited the information  museum information  specify) _ I E——
TMUSeurn’s and its nstagram Other (please Twitter
wehsite collection specify):




Waord of mouth

Law the museum

Other (pleaze specify):

nternet zearch

Eoogle [ onling maps

Tourist inforrmaton

Local brochure ar app

Facebook

Tzurism website

Saws the brown signage to the musewm
Travel ¢ local interest / topical blog
Museum leaflet

Holiday accommodation
Tripadwisar

Magazine adwvert

Instagram

Tertter

1%
1%

0%

6%
6%
%
5%
EL
5%
A3

4%

Q7. Please tell us how you found out about the museum?

11%

1o
9% of Visitors

19%
18%

18%

24%

YouTube

Work friend

Word of mouth

Weymouth residents

Weymouth Ambassador

We've been coming for years

We've past it on many occasions and at last visited

We'll know attraction. Lived in Weymouth a long time.

We visited 4 years ago

We visit regularly due to grandparents living nearby

We visit every time we come to weymouth

We zaw It last year when we were down in Weymouth for a short break in Dorchester and rmy
husband was very keen to visit next ime we came, which we did

We live locally

We live here and have always known about it

We heard good stuff about it to take children there

We are local

Wanted to go to Portland Bill but took a few wrong turnings

Walking past

Visiting Weymouth on holiday

Visited Weymouth last year and seen the Fort advertised, but didn't have time to visit so it was on
our to do lost this year.

Visited twice before

Visited the museum many years ago wanted to take my son back now he's older.
Visited many years ago.

Visited many years ago,seemed appropriate to see how you have got on, pleased to say very well.
Visited before

Visited as a child so like to bring my children when we visit Weymouth

Visited as a child

Wisit with parents in thevB0s

Litube
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Q11. Which of the following options best describes how you think Q12. Please tell us the number of people in each age category that you
of your gender identity? are visiting the museum with today.

Um:l:rlinlln!ll—.i
Single adult with children 6% —\

!'mbu'ﬂ'tﬂr!l%ﬁ\

—— Group of Adults 41%




Q712. continued.
Number of Groups Containing 3+ People From An Age Category
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Mumber of Groups Containing At Least 1 Person From An Age Category
A00

1Mand 12-15 16-24 25-34 35-44 45-54 55-64 65-T4 75-84 at+
300 under

Mumber of Groups Containing 2 People From An Age Category

1land 12-15 16-24 25-34 35-44 45-54 55-64 65-T74 75-84 85+
under
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Q13. What is your ethnic group?

CR18 Wit s your Sihelc: groug. - Catsanecd Rieen Q.13 What is your ethnic group - Standardised Answer

White B8% Q.13 Ethnic Group % Responses
k2
FrCEnon ey s White: English / Welsh / Scottish / Northern Irish / British 84.8%
Cshar e Prefer not to say 5.6%
Mixed | 29 _
Other (please specify) 3.7%
Azian or Asian British 1%
White: lrish 1.5%
Black or Black British | 0% E :
P S White: Other White background 1.4%
Mixed: Other mixed or multiple ethnic background 0.5%
0% 20% 40% 50% 80%
o Mixed: White and Asian 0.4%
%% Visitors
Mixed: White and Black Caribbean 0.4%
. Asian or Asian British: Indian 0.3%
Q.13 Other (please specif...
Black or Black British: Caribbean 0.3%
Grouped answer Mo, Responses
= Mixed: White and Black African 0.3%
:'.-'|5||;._-;r;-, it e DDI_IICII'.I i SEIFTTt Australasia 2 Asian or Asian British: Other Asian background 0.2%
Other (please spedfy)” as their answer T
to this question. They were then British Isles o White: Gypsy or Irish Traveller 0.2%
asked to specify their ethnic gn::! up Europe 19 o 0.1%
and the answers were grouped into : :
geographical categories. Latin America 3 Asian or Asian British: Bangladeshi 0.1%
Morth America e Black or Black British: African 0.1%
Other 5
Prefer not to say 2




Q14. Are your day-to-day activities limited because of a health
problem or disability which has lasted, or is expected to last, at
least 12 months?

B1%

g S0%

11%
ki 3% 1%

0%
Mo, not Yes, limited a Prefer mot to  Yes, limited a
lirnited at all litthe S3Y lot

Q15. Is the nature of your health problem and/or disability related to
any of the following?

Maobility
Prefer not to say 2%
Other [please specify): 2%
Mental health 2%
Neurodiversity 2%
Hearing 1%
Vision impainmemnt 1%

Dementia 0%

0% 2% 4% 6% 2%
% Visitors

Q16. Please tell us more about your health problem or disability so that
we may improve your visitor experience in the museum.

Accessible toilets, stocked with toilet roll
All was acceszible. Aware of the availability of the lift
Arthritis

Arthritis in both knee.
Deaf in left ear

Arthritis in both knees

Az | suffer with © o p d wheebchair access etc is needed more | think
Asthma, arthritis and COP.D.

Bad back | managed fine.

Cancer which beaves shortage of breath

Canvical Spondyfitis, degenerative disce in Spine, nends compression
Degenerative disc disease

Did not impact on visiting here

Feel tired,\weary

Fibro

Fibromyalgia

Fibromyalgia, so affects all points

Following treatment for a brain tumour | get very tired walking long distances and at times I'm a litde unstable
Great visit

Hawe failed back surgery and ostecarthritis so walk with crutches
Hawve trouble walking

He's really annoyimg

Heart and knee issues

Hip replacement.

| am autistic

| suffer from a bad back and fownd all the steps difficult. | did use your lift and that was very helpful
I'm fine as long as | take my time. | enjoy doing as much as | can
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Q17. Please tell us your full UK home postcode or, if you live overseas, your country of residence. If you are military, then please use your current

base.

129% of visitors lived | | 50% of visitors lived

within 5 km of within 124 km of
Mothe Fort Mothe Fort

St s o) [ 5%
South East (England) | 19%

West Midlands (England) | 10%
East Midlands (England) | 6%
East || 6%
London ||| 5%
|
Marth West (England) || 3%
Wales || 3%
Yorkshire and The Humber | 2%
Scotland | 1%
Northern Ireland | 0%
Morth East (England) | 0%
0% 20%  40%
% Visitors

porset [EITN

a2

Bournemouth, Christchurchan_. || 3%
Somerset ||| 3%

Wiltshire | 3%

Birmingham || 1%
Buckinghamshire || 1%
South Gloucestershire || 1%
Bath and Morth East Somerset | 1%
Cherwell | 1%
Southampton | 1%
West Berkshire | 1%

West Northamptonshire | 1%
Bristol, City of | 1%

New Forest || 1%
East Hampshire | 1%
Morth Somerset | 1%

Surrey Heath | 1%

Swindon | 1%

Basingstoke and Deane | 1%
Blaby | 1%

Cheshire East | 1%
Chichester | 1%

East Staffordshire | 1%

FRANCE ¢

0% 20% ]
= 2023 TomTom, & 2024 Mioozaf Corpartion, B Opepatreesian

% Visitors
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Q17. continued.

% Visitors

15%

10%

5%

0%

{Blank)

1

2%

=3

This data uses deprivation deciles based on
13% the Index of Multiple Deprivation 2019
o (IMD 2019). Decile 1 represents the most
deprived 10% (or decile] of small areas in
England and Decile 10 represents the least
deprived 10% (or decile) of small areas in
England.

11%
105 9%
] I I
3 4 5 4]

Deprivation Decile

For example, in this data set 7% of visitors
to Mothe Fort are from Decile 1, the most
deprived 10% of small areas in England.

Mo data 9%

hMore deprived 18% Less deprived 37%

Middle 36% —'
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Q10. If you are visiting the museum as part of an overnight stay/holiday in
the area, please tell us which option best describes your holiday

accommodation.
12%
I |
Self-catering Hotel

Q8. continued.

Coach / Minibus (e.g.as part of organised group) I 1% G i
Cycled I 1%
15%
0%
% of Visitors
Q9. Which of the following best describes your visit today?
Vishing as part of a day trip to the area (50-mile radius)
2%
5%
___ Visitng as part of an evernight stay/hekday in the area
49%
0%

Caravan site /
Camp site cottage / House /
Apartment

Vigiting from the kocal area (30-minute drive time) -
EEs




Q4. On a scale of 1 - 5, please rate how each of the following methods made you feel about visiting the museum today. 1 = very comfortable / 2 =

comfortable / 3 = neutral / 4 = uncomfortable / 5 = very uncomfortable.

% of Responses by Q4. Methods and Value

Value @1 82 83 84 @85
) H '
m = Coamr
o 60%
E.
‘E AD%
== :
73% TE%
60
20%
0%
Booking Cleanliness and Pre-visit Welcome and
process hygiene around  information support of
the museum and guidance stafffvoluntesrs
throughout wisit

Average of Value

4, Methods

Booking process
Cleanliness and hygiene around the museum
Pre-visit information and guidance

Welcome and support of stafffvolunteers throughout visit 1.80

4. Methods Average of Value Q4. Comments

Booking process m

Booking process | 1.00 Absolutely spot on

Booking process 1.00 Al staff very friendly and helpful

Booking process i.m All were very welcoming

Booking process 1.00 Amazing establishment. | travelled from Canada to see my eldely mother
- years and never been. She loved the place and will become a place we w

Jﬁﬁ Amazing set up. No hassle, No trouble
»‘Iﬁﬂ An excellent place to wisit
Awesomeness of the volunteers
Erillianthy friendly and welcoming staff and volunteers. We had a fabulou
Clean tidy place and lots of interesting facts and exhibitions on display. £
worth visiting

Considering that there was flooding 2 days before, there was no issues
00 Did not book
1.00 Didn't use booking but you have to score it
1.00 Didn't use facilities but locking round it looked ckean

Booking process
Booking process
Booking process
Booking process
Booking process

Booking process
Booking process
Booking process

Booking process |

Booking process Dog friendly

Booking process Every member of staff/volunteers were so friendly and welcoming, partic
Booking process | Lﬂl Everybody was incredibly nice and informative.

Booking process ' 1.00 Everyone was polite and friendly.

Booking process | 1.00 Excellent clean toilet=
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Q178. We would like you to let us know if your museum visit has improved your
wellbeing.

Mo 12%

I'm ot sure 23%

Q22. If you have any further comments about your visit then please provide them in
the bow below.

Visitor comments were cleaned, tokenised into sentences and the Natural Language
Toolkit (NLTK) sentiment analyser VADER was used to score the positive, negative and
neutral language in the sentences and generate a compound sentiment score for each
one. A compound score higher than 0.05 was marked as positive, lower than -0.05 was
marked as negative and anything in between these two values were marked as neutral.
The light-touch sentiment analysis that has been applied here is useful in helping
museums to measure, on a top level, how their visitors perceive them and to gain a
sense of the impact of visitor experience and sentiment to help better understand visitor
needs.

Q19. Sentiment Analysis of All Comments Mo Ko panses

Megative T 3 2 O
Co-occurring adjectives
Meutral 13% :
Adjective Count
-

O 355
great 2y
friendly 251
much P21
helpful 219
interesting 201
fantastic 180
. excellent 184
S knowledgeable 141
brilliant 139

Q19. Sentiment Analysis of Comments about Staff,

Volunteers and Guides

MNeutral 3%

Positive 95%

Q19. Sentiment Analysis of Comments about the Cafe,

Food and Catering

Meutral 8%

Megative 8% '

Pasitive 85%

Mo. Responses

104

Co-occurring adjectives

Adjective

friendly

helpful
knowledgeable
great

excellent
informative
fantastic
interesting
much

brilliant

——— bl

Count
-

Mo. Responses

50

Co-occurring adjectives

Adjective

g0
friendly
cafe
fantastic
helpful
nice

clean
excellent
interesting
available

Count
-

33
23
18
14
10
10

[==]

B - ]

14
1

[T T RNT R - - -1
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Bespoke questions

Each museum had the option to include a series of bespoke questions at the end of their South West
Visitor Insights surveys.

These questions were to enable the museums to seek additional information from their visitors and, across the cohort, included a range of questions on varying aspects of museum
operations as well as on visitor attitudes towards plans for the future. These questions were developed outside of the standard practice and guidelines used to develop the core South
West Visitor Insights surveys. Because of this and due to variation of bespoke questions amongst the cohort of museums, the possibility of future benchmarking against other
organisations or open-source data sets may prove challenging, however the intentions to seek additional, and specific, information from visitors to individual museums is clear and the

resulting data is undoubtedly useful and useable.

QZ20. Please give us your advice on how we should Q21. Was your visit good value for money?

?073'/752{ gr,f,j’cc,’g’gr‘g’f,@tj’r’ﬁ’ you know that Nothe ﬁ(l/ the story of the Nuclear Shelter. Would you
’ ike...?

T0%

% Mo
I'm not sure 3% 0%

25%

5%

|
Amisturecfboth  Aninteractive experience  An exhibition through e
with sounds, film and words and pictures 29

activities



