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Nothe Fort: profile of respondents
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Q1. Which of the following best describes your reason for visiting the 
museum today? 

Q2. How often have you visited the museum in the past year? 
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Q5. Did you visit the museum’s website and/or social media channels prior
to visiting today?

Q6. Did you engage with any of our social media accounts before
visiting today?
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Q7. Please tell us how you found out about the museum? 
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Q11. Which of the following options best describes how you think 
of your gender identity?

Q12. Please tell us the number of people in each age category that you
are visiting the museum with today.
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Q12. continued.
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Q13. What is your ethnic group?
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Q14. Are your day-to-day activities limited because of a health
problem or disability which has lasted, or is expected to last, at
least 12 months?

Q15. Is the nature of your health problem and/or disability related to
any of the following?

Q16. Please tell us more about your health problem or disability so that
we may improve your visitor experience in the museum.
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Q17. Please tell us your full UK home postcode or, if you live overseas, your country of residence. If you are military, then please use your current
base.
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Q17. continued.
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Q8. continued.

Q9. Which of the following best describes your visit today?

Q10. If you are visiting the museum as part of an overnight stay/holiday in
the area, please tell us which option best describes your holiday
accommodation.
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Q4. On a scale of 1 – 5, please rate how each of the following methods made you feel about visiting the museum today. 1 = very comfortable / 2 =
comfortable / 3 = neutral / 4 = uncomfortable / 5 = very uncomfortable.
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Q18. We would like you to let us know if your museum visit has improved your
wellbeing.

Q22. If you have any further comments about your visit then please provide them in
the bow below.
Visitor comments were cleaned, tokenised into sentences and the Natural Language
Toolkit (NLTK) sentiment analyser VADER was used to score the positive, negative and
neutral language in the sentences and generate a compound sentiment score for each
one. A compound score higher than 0.05 was marked as positive, lower than -0.05 was
marked as negative and anything in between these two values were marked as neutral.
The light-touch sentiment analysis that has been applied here is useful in helping
museums to measure, on a top level, how their visitors perceive them and to gain a
sense of the impact of visitor experience and sentiment to help better understand visitor
needs. 



Bespoke questions
Each museum had the option to include a series of bespoke questions at the end of their South West
Visitor Insights surveys. 

Q19. Before your visit, did you know that Nothe
Fort had a Nuclear Shelter? tell the story of the Nuclear Shelter. Would you

like…?

These questions were to enable the museums to seek additional information from their visitors and, across the cohort, included a range of questions on varying aspects of museum
operations as well as on visitor attitudes towards plans for the future. These questions were developed outside of the standard practice and guidelines used to develop the core South
West Visitor Insights surveys. Because of this and due to variation of bespoke questions amongst the cohort of museums, the possibility of future benchmarking against other
organisations or open-source data sets may prove challenging, however the intentions to seek additional, and specific, information from visitors to individual museums is clear and the
resulting data is undoubtedly useful and useable. 
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Q20. Please give us your advice on how we should Q21. Was your visit good value for money?


